
 

 

 
 
 
 
 

FOR IMMEDIATE RELEASE 
 
 
 

MADECO S.A. ANNOUNCES 
CONSOLIDATED RESULTS FOR THE FIRST QUARTER OF 2007 

 
 

 
(Santiago, Chile, April 25, 2007) Madeco S.A. (“Madeco”) (NYSE ticker: MAD) today 

announced its consolidated financial results in Chilean GAAP for the first quarter ended March 
31, 2007. All figures are expressed in Chilean pesos as of March 31, 2007. Translations to US 
dollars made in this report are based on the exchange rate on that date (US$1.00 = Ch$539.21) 
and UF1.00= Ch$18,372.97 as of Mach 31, 2007. 

 
 
 

Madeco Highlights 

 As it was reported previously, Madeco acquired the 80% of the shares of Cedsa, 
at the price of US$3.7 million, paid in cash. The agreement was reached on 
February 12, 2007 and includes a commitment to carry out a capital increase of 
US$ 6 million in two steps (March and September 2007), to be subscribed and 
paid proportionally to their respective shares. 

 In addition, on March 1st 2007, Alusa (Madeco’s subsidiary) increased in 24.4% its 
shareholding in Tech Pak, at the price of US$ 5.3 million reaching the 50% share. 
Additionally, Alusa increased a 14.5% share in Peruplast at a price of US$3.2 
million reaching a shareholding of 39.5%. Also, the Peruvian investor Nexus 
Group got equivalent share in both companies and reached with Alusa a 
shareholder agreement for the administration of both companies, through as 
Alusa reports financial statements consolidated with both companies (Peruplast 
and Tech Pak) in the 1Q07. On the other hand, Shintec -current Peruplast 
shareholder- has signed a commitment through as will sell a 10.5% share to 
Alusa which would reach a 50% in Peruplast. 

 For the first quarter of 2007, the Company produced a net income of Ch$6,564 
million, 1% less than the Ch$6,625 million reported for same period of 2006 in 
spite of an increase in the operating income of Ch$957 million and a lower charge 
for income tax, minority interest and others of Ch$215 million. These were offset 
by a higher charge for the non-operating result of Ch$1,233 million. 

 Revenues in 1Q07 increased by 25% compared to 1Q06, reaching Ch$152,359 
million. This rise for the first quarter is explained by the increase in the price of 
raw materials which was passed on to customers in the sales price and a rise of 
11% in sales volumes. 
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 The 11% increase in sale volumes comprises the cable volumes of Cedsa (80% 
share acquisition in February 2007, Colombia) and the flexible packaging 
volumes of Peruplast and Tech Pak (share increase in March 2007, Peru) 
companies reported in the consolidated statements from 1Q07. These companies 
have an effect of 2% (Cedsa) and 14% (Peruplast and Tech Pak) respectively of 
the quarter volumes increase. 

 The operating income in the first quarter rose by 9.8% reaching Ch$10,725 
million, partly explained by higher sales volumes compared to the same period of 
2006 and a 15.6% increase in the gross income explained mostly for the 
consolidation of the subsidiaries Cedsa, Peruplast and Tech Pak from 1Q07 in the 
financial statements. This increase was balanced by a 25.0% rise in selling, 
general and administrative expenses. 

 At the 1Q07, the cash and cash equivalents was Ch$21,024 million compared to 
Ch$6,291 million in 1Q06. Madeco thus improved its already solid financial 
position reflected in a current ratio of 2.69 (times), against 2.10 as of March 2006. 
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1. Highlights of the Income Statement  (Exhibit 1) 

Net Income  Net income for 1Q07 was Ch$6,564 million, 0.9% lower than the Ch$6,625 million 
produced in the first quarter of 2006. This was mainly due to a higher non-operating 
loss of Ch$1,233 million (+135.3%) compared to the 1Q06. This was partially offset by 
an increase in operating income of Ch$957 million and a lower charge for income tax, 
minority interest and others of Ch$215 million. 

Revenues Revenues in 1Q07 were Ch$152,359 million, a 25.3% increase over the same period of 
the previous year. This increase in consolidated revenues is basically explained by the 
higher copper and aluminum prices during 2007 - with a price effect of Ch$17,800 
million - and the contribution of the new consolidating companies (Peruplast, Tech Pak 
y Cedsa) which have an addition effect of Ch$13,526 million. Sales volumes in the 
quarter showed an increase of 4,112 tonnes (includes volumes of the consolidating 
new companies), 11.5% above 1Q06 with an effect of Ch$12,996 million. 

Gross Income The gross income 1Q07 was Ch$18,206 million, 15.6% more than the Ch$15,754 
million of the 1Q06 as a result of the 25.3% increase in revenues and a 26.8% increase 
in the cost of sales. The increase in the cost of sales is basically due to the higher cost 
of the principal raw materials, like copper and aluminum. The rise in the average 
copper price (LME) in the first quarter of 2007, compared to the average price in same 
quarter of 2006 was 20% in dollar terms (from US$4,944 to US$5,941 per tonne); in the 
case aluminum, the rise was 16%, also in dollars (from US$2,421 to US$2,797 per 
tonne). 

Operating Income Operating income for 1Q07 amounted to Ch$10,725 million, 9.8% higher than the 
Ch$9,768 million obtained in the same period of the year before. The rise on the 
operating income is explained by an increase of 15.6% in the gross income, also the 
rise was offset in part by a 25.0% increase of selling, general and administrative 
expenses as a result of the higher turnover, the higher costs involved in the 
implementation of the Sarbanes Oxley Act requirements and the consolidating 
expenses of Peruplast, Tech Pak and Cedsa. 

Non-Operating Result The Company’s non-operating loss for 1Q07 amounted to Ch$2,145 million, 135.3% 
higher than the loss of Ch$912 million reported for the 1Q06. This is basically due to an 
increase of financial expenses of Ch$687 million -as result of increasing interest, bank 
and COMEX expenses and financial trade taxes- and a price-level restatements loss of 
Ch$163 million, compared to a gain of Ch$297 million in 1Q06. The lower gain from 
exchange differences in the 1Q07 is principally the result of the lower appreciation of 
the Brazilian Real (BRL) compared to the 1Q06. These were offset by higher non-
operating revenues as result of land leasing and assets for sale.  

Income Tax During the 1Q07, income tax was Ch$1,288 million, compared to Ch$1,831 million in 
the same period of the year before, as a result of a gain for deferred taxes. 

Minority Interest The Company’s minority interest (reflecting mainly the portion of earnings/losses 
corresponding to the participation of minority shareholders in the subsidiaries Alusa, 
Indeco, Indalum and Cedsa) was a negative Ch$737 million in 1Q07 compared to the 
negative Ch$407 million in 1Q06, as a result of the addition of Cedsa, Peruplast and 
Tech Pak, both last consolidating along with Alusa.  
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2. Analysis by Business Unit (Exhibits 2 and 3) 

Wire and Cable Revenues reached by this unit in 1Q07 amounted to Ch$103,373 million of which 
Ch$18,033 million came from sales of copper rod and Ch$85,340 million from sales of 
cables. Sales volumes rose by 8.0%, particularly of aluminum cables in Brazil and 
Argentina (24.9% and 196.2% respectively), copper cables in Brazil (6.6%) and the 
addition of Cedsa (+Ch$4,331 million, +853 tonnes). These volumes were partially offset 
by reduced volumes sales of copper rod in Peru and Chile of 24.2% and 3.5%, 
respectively, and the fall of copper cables in Chile of 21.7%. 

The cost of sales amounted to Ch$89,503 million in 1Q07, 30.3% higher than the 
Ch$68,695 million reported the year before. This increase was principally due to the 
increased volume sold and to the increased LME copper and aluminum prices which rose 
by 20% and 16% respectively in dollar terms, comparing quarters. 

Gross Income rose by 40.7% in 1Q07, mainly due as the result of increased volumes sales 
of wire and the higher sales prices. 

Selling, general and administrative expenses increased by 18.1%, from Ch$3,402 million 
to Ch$4,018 million, as a result of increased commercialization and operating activity as a 
result of the higher turnover, the higher costs involved in the implementation of the 
Sarbanes Oxley Act requirements and the consolidating expenses of Cedsa. However, 
these costs were reduced as a percentage of sales, from 5.4% to 4.7% in 1Q07. 

Operating income totaled Ch$9,852 million in 1Q07 against Ch$6,456 million in 1Q06, an 
increase of 52.3%, explained by an increase of Ch$4,055 million in cables and a decrease 
of Ch$659 million in copper rod. 

Brass Mills Revenues in 1Q07 reached to Ch$19,696 million, 16.8% lower than the Ch$23,679 million 
obtained in 1Q06. This was principally due to the lower volumes sales of 33.4% with 
respect to 1Q06; but, was balanced in part by the higher copper price. 

The costs of sales showed a decrease of 6.3% as a result of the lower volumes sales. 
However these costs increased from 90.0% to 101.4%, as percentage over revenues, due 
a higher charge in added value produced by the stocks decrease. 

The gross income dropped from 10.0% to -1.4% explained principally by the sales of 
products with a cost above the market price LME (London Metal Exchange) in January and 
February as result of the low purchases of raw material (copper essentially). 

Selling, general and administrative expenses decreased by 3.3%, from Ch$1,196 million to 
Ch$1,157 million. On the other hand, expenses have risen as a percentage of sales, from 
5.1% to 5.9%. 

Operating income was a negative Ch$1.427 million in 1Q07 against a negative Ch$1.182 
million in 1Q06, due to the lower volumes sold and the eroded margins. 

Flexible Packaging Revenues increased by 82.9%, from Ch$11,342 million to Ch$20,744 million including the 
Peruplast and Tech Pak revenues of Ch$9.194 million. Sales volumes in Chile rose by 
1.5% while in Argentina dropped by 6.1%. The joined volumes sales of Peruplast and Tech 
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Pak reached to 5,057 tonnes, being a 100.8% of the total increase with respect to the 
1Q06. 

The cost of sales rose by 89.2%, from Ch$9,429 million to Ch$17,840 million. These costs 
include Peruplast and Tech Pak (+Ch$7,802 million). In addition, as a percentage of sales, 
costs increased from 83.1% to 86.0%.  

The gross income increased by 51.8% from Ch$1,913 million to Ch$2,904 million. 
However, as percentage over revenues, the margin decreased from 16.9% to 14.0%. 

Selling, general and administrative expenses rose to Ch$1,401 million higher than the 
Ch$622 million of 1Q06 (an increase of 125.2%), Ch$709 million of these costs is due to 
Peruplast and Tech Pak consolidating expenses. As a percentage of sales, these 
expenses also increased, from 5.5% to 6.8% in 1Q07. 

Operating income for 1Q07 for this unit was Ch$1,503 million, against Ch$1,291 million in 
1Q06. 

Aluminum Profiles Revenues in 1Q07 increased by 7.0% compared to 1Q06, from Ch$7,987 million to 
Ch$8,546 million. This is explained by a positive price effect of Ch$1,107 million and a 
negative volume effect of Ch$549 million. 

The cost of sales rose by 7.2%, from Ch$6,382 million to Ch$6,844million, as a result of 
the increase in the average price of the raw material (average price of aluminum in 1Q07 
was 16% higher in dollar terms than in 1Q06). 

The gross income decreases as a proportion of sales, from 20.1% to 19.9%, and 
increased by 6.0%, from Ch$1,605 million in 1Q06 to Ch$1,702 million in 1Q07. 

Selling, general and administrative expenses increased by 18.1%, from Ch$766 million to 
Ch$905 million due to the greater turnover. Correspondingly, as a percentage of sales, 
these changed from 9.6% to 10.6% in 1Q07. 

The operating income for 1Q07 was Ch$797 million, 5.0% lower than the Ch$839 million of 
1Q06. 
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3. Balance Sheet Analysis (Exhibit 4) 

Assets The Company’s assets at March 31, 2007 amounted to Ch$457,180 million, an increase 
over the Ch$389,598 at March 31, 2006. 

Current Assets 
Amounted to Ch$256,964 million, 30.2% higher than the value obtained in March 
2006, mainly explained to higher accounts receivable (Ch$29,392 million) and 
inventories (Ch$11,065 million) -as a result of the addition of new companies and the 
higher price of raw materials-, and to a slighter degree, an increase cash (Ch$10,490 
million) and Prepaid expenses and other current assets (Ch$8,495 million). 

Fixed Assets 
Amounted to Ch$166,009 million, a net increase of Ch$16,932 million over 1Q06 
(Ch$149,076 million), mainly due to the effect of the acquisition of fixed assets 
(Ch$4,911 million) offset by depreciation of the period of Ch$34,450 million. 

Other Assets  
Amounted to Ch$34,207 million, a 20.6% decrease (-Ch$8,892 million) from 1Q06, 
mainly due to the consolidation of the related companies investments accounts of 
Peruplast and Tech Pak. 

Liabilities Total liabilities at March 31, 2007 amounted to Ch$169,101 million, 6.3% more than at 
March 2006. 

Bank Debt 
Amounted to Ch$71,558 million at March 2007, representing an increase of 1.9% 
(Ch$1,336 million) compared the same date of the previous year. This reflects greater 
borrowings by Madeco group companies to finance their greater working capital 
needs due to the higher prices of raw materials. 

On June 5, 2006, Madeco signed a US$50 million 5-year club deal. Approximately 
US$12 million of the proceeds were used to prepay debts with Quiñenco. Another 
US$13 million was used to repay a bridging loan that BBVA had granted to the 
Company related to the capital increase. The other US$25 million was used for 
working capital. As of December 31, the first installment of this loan (US$4 million) 
has been repaid and 2 installments totaling US$8 million prepaid. Furthermore, on 
March 31, 4 installments for US$16 million, corresponding to the 100% of the short 
term component of the club deal, were paid. 

Bonds 
Bonds payable amounted to Ch$25,118 million at March 2007, corresponding to the 
D Series whose last repayment matures in December 2011. The bonds outstanding 
reduced by 14.8% with respect to the year before due to amortization. These bonds 
are payable semi-annually with respect to principal and interest (at UF + 5% per 
annum). 
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Shareholders’ Equity The total outstanding at March 31, 2007 was Ch$260,047 million, which represents a 
18.1% increase over March 2006. 

Paid Capital 
Amounted to Ch$264,072 million at March 2007, which compares positively with 
Ch$256,105 million at March 2005, due to the subscription on the Santiago Stock 
Exchange of 192,802,758 shares, equivalent to all the shares remaining issued and 
registered on October 17, 2005. The Company received a total of approximately 
Ch$9,351 million (historic value) from the transaction. 

Share Premium 
Amounted to Ch$40,170 million, just below Ch$40,204 million at March 2006. 

Other Reserves 
Remained constant at Ch$169 million with respect 1Q06. 

Accumulated Losses 
Amounted to Ch$51,456 million at March 2007 compared to a loss of Ch$82,060 
million at March 2005, following the positive result for 2006. 

 

 
 

For further information contact: 
Pablo M. Araya 
Investor Relations 
Tel.  : (56 2) 520-1380 
Fax   : (56 2) 520-1545 
E-mail   : ir@madeco.cl 
Web Site   : www.madeco.cl 
*************** 

Madeco, previously Manufacturas de Cobre MADECO S.A., was incorporated in 1944 as an open corporation under the laws of the Republic of  Chile, 
and today has operations in Chile, Brazil, Peru and Argentina. Madeco is a Latin American leader in the manufacture of finished and semi-finished 
products in copper, copper alloys and aluminum. The Company is also a leader in the production of flexible packaging used in packing mass 
consumption products like foods, sweets and cosmetics. 

Readers are warned not to place too much reliance on the future declarations contained in the above text, which are based on the position today. The 
Company is under no obligation to announce publicly the results of revisions to those declarations about the future which might be made to reflect 
events or circumstances after today including, but without limitation, changes in the Company’s strategy or in its capital expenses, or to reflect the 
occurrence of unforeseen events. 



Consolidated Results 1Q07 

 

8 of 12 

 

 



Consolidated Results 1Q07 

 

9 of 12 

 



Consolidated Results 1Q07 

 

10 of 12 



Consolidated Results 1Q07 

 

11 of 12 



Consolidated Results 1Q07 

 

12 of 12 

 

 


